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As a diplomatic corps, the Camerata Bariloche represents the best of Argentine culture around the world.
Its long history of professional achievements is a wonderful journey that started in Bariloche in 1967.



Introduction
This brand style guide is a reference tool that helps 
keeping the brand’s essence communication in a 
coherent way in different types of formats, printed 
and digital.

Guidelines inside this manual encompass the 
treatment of assets such as the ensemble’s name, 
its mission, vision and essence of the brand, logo, 
color palette and typography.

Please follow this guidelines to help developing a 
consistent brand image perception.
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About
Camerata Bariloche
Mission
Camerata’s mission is to perform brilliantly and 
passionately the best chamber music in the most 
renowned venues in the world, and at the same 
time, encourage the general public to enjoy the 
great works of all times.

Vision
To be a cultural icon 
representing Argentina 
in the world.

Brand personality
Sophisticated
Sensitive
Precise
Sober
Close

Brand values
Passion for music
Excellence in technique
Pedagogical attitude
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The full logo
Main version
The different approved versions of the logo:

1	 The full logo

The icon and verbal identity.
This version will always be the first option for 
any use or application to officially represent the 
Camerata Bariloche.

It can be applied in the following 
color combination:
- Full color on white
- White and Black on light blue
- Light blue and white on black
- Black on white
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The full logo
Horizontal combination

2	 The full logo
	 Horizontal version

This version should be used to substitute 
the complete logo when the vertical space is limited.

It can be applied in the following 
color combination:
- Full color on white
- White and Black on light blue
- Light blue and white on black
- Black on white
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The icon

3	  “Snowflake”

It can be applied in the following 
color combination:

- Light blue on white
- White on light blue
- Light blue on black
- Black on white
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Logo clear space
This guideline means having an exclusive brand 
area in order to avoid visual elements intrusion. 
This zone determines the appropriate clear space 
near the brand that should never be invaded by any 
type of alternative elements or information (texts, 
pictures, illustrations, colors, etc).
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Logo treatment
The logo has to be used as it is and 
it should never be altered by any means.
This implies:

1	 Do not change the logo position or rotate it.
2	 Do not change logo proportions.
3	 Do not change logo colors.
4	 Do not use the logo in color combinations 
	 not previously specified.
5	 Do not change the position of its elements.
6	 Do not redraw the logo or its typography.
7	 Do not add special effects to the logo.
8	 Do not apply the logo on a complex picture.
9	 Do not add elements  within the exclusion zone.
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Typography
The font chosen for the logo is Distéfano Slab, 
designed by the renowned Argentine typographer 
Rubén Fontana.

Even though the font is reserved for the brand logo 
to highlight, it can be used in special cases.

The secondary font for general texts, headlines 
and body text, is Cooper Hewitt, in its different 
variants.

DISTEFANO SLAB  (Logotipo)

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm
Nn Oo Pp Qq Rr Ss Tt Vv Ww Xx Yy Zz
1 2 3 4 5 6 7 8 9 0

COOPER HEWITT (Textos)

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm
Nn Oo Pp Qq Rr Ss Tt Vv Ww Xx Yy Zz
1 2 3 4 5 6 7 8 9 0

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm
Nn Oo Pp Qq Rr Ss Tt Vv Ww Xx Yy Zz
1 2 3 4 5 6 7 8 9 0
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Colours
1	 The main color is light blue.
It refers to the Patagonian cold 
(Camerata’s place of origin) and 
the color of the Argentine flag.

2	 The main color is complemented 
with a secondary color palette.

COLOR CELESTE DEL ISOTIPO

PANTONE: 305 C
CMYK: 54, 0, 6, 0
RGB: 89, 203, 232
HTML 59CBE8

COLOR NEGRO DEL LOGOTIPO

PANTONE: PROCESS BLACK C
CMYK: 0, 0, 0, 100
RGB: 44, 42, 41
HTML 2C2A29

AZUL

PANTONE:
308 C
CMYK: 100, 18, 8, 50
RGB: 0, 88, 124
HTML 00587C

GRIS OSCURO

PANTONE:
COOL GREY 10 C
CMYK: 40, 30, 20, 66
RGB: 99, 102, 106
HTML 63666A

GRIS CLARO

PANTONE:
COOL GREY 5 C
CMYK: 13, 9, 10, 27
RGB: 11, 179, 179
HTML B1B3B3

SIENA TOSTADA

PANTONE:
7609 C
CMYK: 0, 81, 73, 54
RGB: 130, 59,52
HTML 683431
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T: +5411 4831 5269  |  C: +54911 5063 3191
Skype: estudiomile  |  milebelmonte@mile.com.ar

www.mile.com.ar
Av. Santa Fe 3858 Entrepiso “A”, Buenos Aires-Argentina


